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OF ALL RETAIL SALES ARE STILL GENERATED
IN BRICK-AND-MORTAR STORES
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This Diwali, give a new demeanour and individuality to
your retail store with our unique products & solutions
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Patanjali Store, Aundh, Pune



OCTOBER 2018 ISSUE-II

Crossword, Pavillion Mall, Pune
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Sampoorna Supermarket, Vijetha Spermarket, Vijetha Supern‘;(':”rket,
Hyderabad Hyderabad Temple Road

Marwadkar Supermarket,
Pundharpur
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Retailer
Donation Drive at Maher Ashram

Instor India assisted Pinnacle Social &
Charitable Foundation to organise a
donation drive at Maher Ashram. The
foundation conducted a donation
activity at Maher's centre in Koregaon
Bhima, Pune. Arihant Mehta, Founder,
Pinnacle Social & Charitable
Foundation donated utility items for
the 200+ children and spent some
quality time interacting with them at
the Ashram. We are thankful to the
entire team of Pinnacle Foundation &
Maher and look forward to a continued
association.
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